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Ti.5 Diet food and drinks market, Europe and the US, 2006-2010

m

France
Germany

Italy
Metherlands
Spain

Sweden

UK

Other

Total Europe
us

Total Europe & US

SOURCE: Business Insights

2006
7,804
5,634
8,313
3,180
4,170
1,918
8,857
B,667
52,583
48,678
101,261

2007
8,163
9837
8,612
3,252
4,336
1,572
9,146
9,031
54,388
50479
104,867

2008
8,538
10,043
Bo922
3,407
4,510
2,027
9,402
9,410
56,260
52,346
108,606

2009
Bg32
10,254
5,243
3526
4,680
2,084
5,666
5,805
58,200
54,283
112,483

2010
5,342
10,465
5,576
3,650
4,878
2,142
5,936
10,217
60,210
56,292
116,502

EEcory  ZHELP
CAGR
4.6%
2.1%
3.6%
3.5%
4.0%
2.8%
2.8%
4.2%
3.4%
3.7%
3.6%




Ti.6 Diet food and drinks market, by category, Europe and the US, 2006-2010

Europe
Bakery
Carbonates
Confectionery
Dairy

Fats B spreads
us

Bakery
Carbonates
Confectionery
Dairy

Fats B spreads

SOURCE: Business Insights

2006

12,515
5,221
5,255
26,202

2,957

11,661
11,515
4,577
19,126
1,747

2007

13,354
5,307
5,489
27,160

3,002

12,058
11,734
4,792
20,024
1,800

2008

13,892
5,394
5,735
28,156

3,048

12,458
11,957
5,017
20,966
1,854

14,411
5,483
5,591
29,194

3,095

12,892
12,184
5,253
21,951
1,500

2010

14,852
5,574
5,260
30,274

3,143

13,330
12,416
5,500
22,983
1,967

EBcory

CAGR

3.4%
1.7%
4.5%
3.7%
1.5%

3.4%
1.5%
4.7%
4.7%
3.0%
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Launches by category

T2.7 Comparison of traditional and next generation weight management products

by category, 2007
%% launches Traditional diet
Snacks 134
Confectionery 13.8
Dairy 17.6
Bakery B Cereals 151
Ready Meals 8.8
Other 1.6
Total 100.0

SOURCE: Productscan

Mext generation
17.2

14.0

119

10.2

4.2

q2.4

100.0
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Launches by region

T2E Breakdown of new weight management products by region, 2004-07 ¥ HELF
%% launches 2004 2007

Asia-Pacific 26.1% 35.3%

Morth America £1.0% 33.7%

Europe 10.1% 23.4%

Latin America 0.5% 4.3%

Middle East B Africa 1.4% 2.3%

Multi-region 0.0% 1.0%

Total 100.0% 100.0%

SOURCE: Productscan
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" www.Innova-food.com =: # Product Launches by Market Category with Satiety Claims )
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84% de diminution de la sensation de falm
78% de diminution de I'envie de sucre
Jusqu'h -6cm de tour de culsse
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